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BBC Bitesize Careers Campaign Commission: 
Follow Your Passions 
 
15 X Job Profile Films and Social Content: Careers In Football 
Campaign overview
BBC Bitesize and the Open University have joined forces partnering on a 3-year careers campaign that will focus on young people's passions and interests. The campaign aims to engage people aged 14 – 19 years old. This campaign will showcase to our audience how what you LOVE can become WHAT YOU DO for a living, inspiring young people to find jobs and careers through focusing on what interests them and following their passions, starting with FOOTBALL. We want to showcase the breadth of career opportunities across the industry - both on and off the pitch. We want to broaden perceptions of what a career in football looks like. Beyond being a player, there is a wide ecosystem of roles that support the game - from Premier League clubs to grassroots organisations, charities, and community initiatives. These include roles such as analysts, coaches, physiotherapists, nutritionists, content creators, and operations staff.
The films will sit on the Bitesize Careers website – whether teens are deciding what to study, planning their future career, working out if apprenticeships are for them or just curious about the world of work, the Bitesize Careers website helps with advice from experts and from young people who've found a path that suits them.
What we’re commissioning
Commission: Career films 15 x 2-3 min films (delivered 16:9 and 9:16) - max budget £67,500 
Social content: £5k for 10 x 30" social films (£500 per 30") 
The 15 films will showcase a wide range of roles within the football industry, highlighting different pathways into each career, including university, apprenticeships, college, and volunteering. Each film should explore what individuals enjoy about their job, what a typical day looks like, and offer practical advice to young people on how to pursue a career in the sector. Collectively, the films should reflect diverse educational and entry routes, emphasising that there is no single path into the industry. They should also highlight the value of volunteering opportunities, as well as the transferable and soft skills needed to succeed. Contributors featured in the content will share their personal career journeys - explaining where, when, and how they got to where they are today, what they studied, and how it supported their development - offering young people clear, focused insights into the routes they can take to pursue similar careers.
· The videos must all contain simple steps and facts on how to get into each career. 
· They should have a friendly tone, must be exciting, grab attention from the start and make the audience know exactly what is expected. ‘So you want to become a Sport Psychologist? Here’s the way/ here are the ways to do it’.
· You can put a (BBC library) music bed over them, VO, SFX or any other way to lift them. 
· They need to be appropriate for UK secondary school pupils/ college students aged approximately 13-19 offering young people clear, focused insights into the routes they can take to pursue similar careers. 
· The films videos should be concise, engaging, relevant and educationally accurate. 
· We are looking for fresh ideas and formats and inspiring visuals to make the content relatable - smart, engaging visual storytelling techniques and Innovative ways to bring career journeys to life. 
· We are interested in hearing ideas about how on you can visualise individual careers journeys  - through graphics / animations or other creative devices to highlight key points.
· Have an inclusive approach and be engaging and accessible to the entire audience
Tone and feel
Submissions should focus on the needs of this audience (14-19).  Have an authentic voice and should feel produced but not scripted.  Wherever possible, films should immerse viewers in real working environments, clearly demonstrating what each role involves in practice. The audience should have all the insights that relate to the world of work and what’s exciting and surprising about the role, the personal journeys, practical information, tips and transferable and soft skills required for specific job(s).
The overall tone should be positive and empowering, reinforcing the core message there are multiple jobs and routes in to finding a career in football that’s right for you.
Cutting styles and formats that this audience recognise should be considered and shown as part of your pitch submission.
Suggested Job profiles
The campaign is run in partnership with The Open University, and we are working with football organisations such as the Premier League, and The FA who have consulted on a number of job profiles /roles we would like the films to include. 
Football and Creative roles: 
· Kit Designer
· Sport Journalist
· Video Designer/ Producer
Football and science-related roles:
· Sport Analyst
· Psychologist
· Nutritionist
· Referee
· Ground staff 
· Coach professional
· Sports Therapist
· Physical Performance coach
· Health Promoter
Football and supporting others, building relationships and organising events roles:
· Safety Officer – Education welfare/ player care equality
· Community Engagement Officer- D&I lead, Disability officer
· Fan Engagement Officer 
· Sports Development Manager
· Volunteer
· Catering
Football and Business/ commercial roles 
· Agent
· Finance/ Accountant
· Marketing/Promotion
· Recruitment/ Scout
· Lawyer
It is important that the job profiles that have been suggested are part of the final 15 films – job profiles in bold have been suggested by The OU - the films don’t need to cover all of the job profiles that have been suggested but we will need around 9 of them to ensure we link to onward learning content on The OU (and other partner) websites.
N.B. please do not contact any of these organisations about potential contributors as we are already in conversation with them.
BBC Careers content examples
Here are examples of Football related career films currently on the Bitesize Careers website worth looking at: 
We like the use of graphics and animations in tis film  which showcases different careers in football
Individual job profiles films: 
Bryan, 25, head of Reaching Higher Football Academy:
Charis, 20, back of house assistant at Manchester United, working in the kitchen. 
Jenna – development officer at Leeds United (EFL in the community club) 
Annaleigh, 24 – education coordinator for Middlesborough Football Club (EFL in the community club) Foundation.
A good example of a film that covers a range of careers of people working behind the scenes at Southampton Football Club.
Delivery
7 x 2-3 min careers videos for website must be delivered by Friday 7th Sept 2026
5 x 30 sec social films must be delivered by Friday 7th Sept 2026
8 x 2-3 min careers videos for website must be delivered by Mon 12th Oct 2026 
5 x 30 sec social films must be delivered by Mon 12th Oct 2026
Budget
Budget excluding VAT:  
15 x 2-3 min career films and at a maximum budget of £67,500 NET
10 x “30 sec Social videos at a maximum budget of £5,000 NET (£500 per 30")
Working together
The BBC Education team: 
· Cheryl Townson – Executive Producer
· Usman Mullan  – Producer, Bitesize Careers
· Sophia Holmes – Production Manager, Bitesize 
Rights
It is crucial to this project that the rights package secured allows the content to be exploited on all platforms, in perpetuity, restricted to the UK. Please keep this in mind when considering your inclusion of archive, music or any content that may require rights clearance.

Tender Eligibility
Please note only limited companies based in the UK are eligible. Additionally, you will need to be able to demonstrate you have the following in place, or are willing to implement them prior to production commencing:
· Employers’ liability insurance
· Public liability insurance
· Health and safety policy (vetted by the BBC within the last 3 years)
· Policies relating to data protection and – if you propose working with children or vulnerable adults – safeguarding.
· The commission will also require the supplier to adhere to BBC policies including sustainability in production, health and safety and diversity.
Your response to this commissioning brief
· A creative treatment showing how you would approach the collection of films with a) an example film (featuring a job profile) and how you would visualise a career journey e.g. motion graphics, animation, info graphics etc b) an example 9:16 social film for Instagram or TikTok. The treatment should outline how you would tackle the narratives of the films, as well as the style and tone of the videos. 
· Proposed budget and delivery schedule headlines - including milestones such as scripting, rough cuts, and final delivery
· Proposals should be no more than 7 pages in length

The finer details of the payment schedule will be agreed with the BBC Production Manager on commission. 
Commissioning Schedule
· Mon 13th April 2026:  Brief live
· Thurs 7th May: Pitch deadline 
· Friday 8th May – Fri 15th May 2026: BBC review pitches & invite shortlisted indies to pitch
· Thurs 21st May and Friday 22nd May 2026: Pitches via Teams
· Mon 25th May: Decision and award work
· w/c 25th May: Kick-off
Staggered delivery between 7th Sept and 12th Oct – please ensure your production schedule meets this deadline.
Deliverables
· A suite of 15 films, featuring a variety of job profiles in football – full versions and clean versions  
· Social Films / Assets appropriate for social media promotions - 10 x “30 - 9:16 bespoke clips (not cut-downs), delivered as MP4s.  
· HD video delivered in 1080i H.264 / AAC with a bit rate of 10Mbps
· 15 x 16:9 (also to be delivered 9:16)
· Uncompressed version with audio stems (in case any re-editing is subsequently required)
· Subtitle files (EBU-TT-D XML) -  to deliver English SDH subtitles for each Film, uploaded to Dropbox. Delivered as XMLs, in TTML (Time Text Markup Languages) EBU-TT-D format. A guide on creating subtitles is available here 
· Postproduction paperwork, completed on Silvermouse (details will be outlined after award)
· Assets – stills, graphics, etc - as agreed with BBC Education. For animation or graphics, any source artwork as layered files (PSD, AI, etc) as requested.
· You are required to deliver two (2) HD quality screenshots per Film as 1920 x 1080 or higher, 16:9 ratio JPEGs, uploaded to Dropbox. 
· All stills must be cleared for use online in perpetuity

Pitch deadline
The deadline for responses is Thurs 7th May 12pm 
Please send all proposals to Usman Mullan.
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